




To Our Shareholders,
2015 was filled with challenges, lessons and valuable opportunities that will contribute to our business in the years ahead. 
2016 is a building year which we began with a strategic focus on the needs of consumers and a dedication to improving the 
simplicity of our products and services. In 2016, we are focused on three major strategic initiatives which we believe will 
beneficially impact our business later this year.

Listen Carefully to The Consumer—GoPro was built on a simple ‘good-better-best’ strategy that ensured  
the right product at the right price for each level of consumer – introductory, aspiring intermediate and advanced.  
In 2015, we learned that too many products at varying prices is distracting and confusing to the consumer.  
We learned that we need to focus our development on the products and solutions that consumers really need 
…and nothing more. We exited 2015 committed to making this happen.

Accelerate Making it ‘Easier and Faster’ to GoPro—Our introduction of HERO4 Silver and Session 
made it dramatically easier to use a GoPro. So much so that my one-year old son, Bodhi, could pick up a Session, 
press the shutter button and the GoPro would turn on and begin recording. On the software front, we recognized 
a need to accelerate the ease of offloading, accessing and editing for our users. GoPro has a vision for creating a 
simple, seamless user experience that spans capturing, creating, and enjoying engaging content. We exited 2015 
committed to making this happen.

Think Bigger and Broader—2015 also inspired us to think bigger about GoPro and its potential as a  
‘content enabling platform.’ As we looked forward to the software experience we are building for our customers, 
and for ourselves, it became clear to us that by limiting the experience to only content captured with a GoPro 
we were limiting the reach and relevance of ‘GoPro as a platform.’ We began to think of ways to open GoPro up 
to include anyone with a smartphone, DSLR or any camera for that matter. In doing so, we can provide GoPro’s 
content management and editing benefits to many -- dramatically scaling the reach and relevance of our platform 
to a much, much broader global audience. We exited 2015 committed to making this happen.

2016 is the year we expect the vision to come together. These lessons and perspectives combine with our refined product 
roadmap to position 2016 as a critical building year. This is the year for realizing our vision for a unified consumer experience: 
a simplified, seamless experience for capturing, creating and enjoying engaging personal content.

 
• Every GoPro will be easy enough for a child to use.
• There will be GoPros that connect to the cloud and synchronize content automatically.
• GoPro’s mobile app will make it easy to access content on-the-go and also provide a high-quality yet simple editing 

experience for delivering engaging videos in less than a minute.
 
This, combined with this year’s introduction of industry-forging new products like our 16-camera surround rig, Odyssey,  
and our 6-camera spherical rig, Omni, illustrates that GoPro is delivering the type of system and software innovation and 
invention that made it a leader in traditional digital imaging. And our soon-to-be-released drone, Karma, enables a robotic 
GoPro experience that will leave little doubt that our passion for ‘what’s next’ is alive and well and that robotics will continue 
to expand the potential of our business for years to come.

We exited 2015 committed to making all of this happen. 

And we expect to exit 2016 looking very much like that company we envisioned during our IPO: a powerful and globally 
recognized brand, led by an inspired team which is focused on enabling a new era of personal content creation for connected 
consumers – be they GoPro customers, smartphone users or users of other devices. In this way, we believe GoPro can 
realize our vision at the largest scale. 

Personally – and as a major shareholder in this company – I have never been more excited or confident in GoPro’s future.

Thank you for your support and your belief in our future.

Nicholas Woodman
Founder, Chairman and Chief Executive Officer
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